Questions and Answers Panel December 2000


Question:
I will have plenty of stock to clear at the end of the season.   I am planning to send a sale leaflet to all the non-buyers on my database.   I do not want to mail my buyers because I might upset those who have just bought at full price or they might think my catalogue is down market.   Am I right?

Answer:
If you have stock to clear then you should certainly be including your buyers in your mailing.   They are always the most responsive group, they already know your product and regardless of their “upmarket” status, will respond to a sale offer like this.   In fact you could dress up your mailing piece to let these buyers know you are mailing them the sale as a special customer privilege.

As for those who have just bought at full price, most will not complain. They do not expect retail shops to refund differences in sale prices in January when the they buy in November.   Of course, if they do complain, give them the difference for if you do not then they might return the item and re-order at the lower price.
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